1932 U.S. Open. The decade to come,
however, would cast a long shadow
over Fresh Meadow, as the effects of
the Great Depression negatively im-
pacted the club’s growth and overall fi-
nancial health. Later, in the years that
followed World War 11, Fresh Meadow
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MORRIS SAID.

struggled against the mounting pres-
sures of a residential development
boom that took over all of Queens.
The club’s financial woes reached
their apex between in 1939 and 1941
when it became clear that not even
their high-profile match play events,
which featured such golfing luminaries

wivw.club-mgmt.com

as Ben Hogan, Sam Snead, and Walter
Hagen, could draw in enough revenue
to keep Fresh Meadow on solid finan-
cial ground. Five years later, in 1946,
the club’s leadership sold the property
to one of the major forces in the devel-
opment of Queens at that time, the
New York Life Insurance Company,
which transformed the site into an im-
mense retail and residential complex
for its small army of employees, who
numbered in the thousands.

Despite this temporary setback, the

RCS=
m n
Seni

RETAIL

CONSTRUCTION
SERVICES, Inc.

wwww. retailconstruction.com

club was far from being out of the
game. With the proceeds from the sale
of the Queens property, a new Fresh
Meadow site was purchased in the for-
tuitously named nearby town of Lake
Success, NY. Another cash-strapped
club, known as the Lakeville Club, de-
cided to sell their property to the Fresh
Meadow group. The site has remained
the club’s home ever since.
Fast Forward
In 2003, after the club leadership

Continued on page 24
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